
EACH US$ 1095

3 or more* 995

For larger groups* - Please call MTS (269-375-1236)
* Per person, from the same company, registering at the same time

PAYMENT METHODS:

Please check your payment preference.

Send Formal Invoice:

Purchase Order # _______________________

(if required by your company)

Payment Enclosed:

U.S. Dollars drawn on a U.S. bank - DO NOT send
checks for U.S. Dollars drawn on a non-U.S. bank.
Please make checks or International Money
Orders payable to:  Marketing Technology

Service

Charge: US $ ____________________

VISA MASTERCARD    DISCOVER
(Sorry, we do not accept American Express)

Credit Card #:

-                  -                   -

Exp. Date:                  /

Billing Address for this Credit Card:

Zip/Postal Code:

Please PRINT the name of the Credit Card
holder as it appears on the card: 

x

Signature of Credit Card Holder:

MTS Short Course 2008 Registration Form
YES!  I want to sign up ____ people from my company for SC 2008, subject to the terms below.

No cancellations will be refunded after February 18, 2008 for
any reason.

Cancellations which affect the category of discount rate will
be adjusted at the time of refund.

Fax or mail this form to: MARKETING TECHNOLOGY SERVICE, INC. 

4100 South 7th Street • Kalamazoo, MI 49009  U.S.A • Telephone: 269-375-1236

FAX: 269-375-6710

Terms:

(When registering a group, use a copy of this form for each attendee)

MR.        MRS.        MS.   MISS

FIRST (Given) NAME

LAST (Family) NAME

TITLE

COMPANY

ADDRESS

CITY STATE

POSTAL CODE COUNTRY

TELEPHONE FAX

E-MAIL ADDRESS

NAME PREFERRED

FOR BADGE

MY COMPANY’S MAIN BUSINESS IS:

GROUP REGISTRATION

CONTACT PERSON 

GROUP CONTACT EMAIL

M
a
rc

h
 1

1
-1

2
, 

2
0
0
8
  

• 
 K

a
la

m
a
z
o

o
, 

M
ic

h
ig

a
n

, 
U

S
A

• 
 R

a
d

is
s
o

n
 P

la
z
a
 H

o
te

l

REGISTRATION FEES:

W24

SC 2008
MTS Short Course in Absorbent Products
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